
Answer Vault Content Audit
To evaluate your company’s existing assets for loading their Answer Vault. Do you have…

The Answer Vault:
50 Answers Ready and Primed
The Answer Vault marketing framework diverts your focus from selling to helping.

It unlocks your expertise into 50 curated answers that help prospects find you, trust you,
and choose you.

About this Audit
This audit assesses the preparedness of your company to load your Answer Vault.

In the following pages, we take a moment to define 3 things you need to know to complete
the audit effectively.

● Client-In Language
● Chunkification
● Ideal Client

Page 5 is where you can start your audit.

​​​​Bright Orange Thread | 302-250-2339 | www.brightorangethread.com | info@brightorangethread.com

http://www.brightorangethread.com
mailto:info@brightorangethread.com


Answer Vault Content Audit
To evaluate your company’s existing assets for loading their Answer Vault. Do you have…

Client-in Language
Talk to your prospects about their issues in their language.
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Chunkify
People don’t read, they scan.

Chunkified copy uses...

● Fewer words
● Short paragraphs
● Subheadings galore
● Bulleted lists
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Your ideal client
Your ideal client is the type of customer of which you want more.

The ideal client is NOT every possible customer you can help.

Working with more ideal clients allows you to move on from less-than-ideal clients.

We have found that for many of our clients, their ideal client is often a subset of the target
audience they use for marketing.

A few ideas using Pareto’s principle to help you identify your ideal clients

● 80% of your sales come from 20% of your clients.
● 80% of your profits come from 20% of your solutions, which clients consume.
● 80% of your job satisfaction comes from 20% of your clients
● 20% of your customers are causing 80% of your frustration
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The Answer Vault Audit
State what you do ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that tells prospects what you do.
● A must for the hero tile on your website. Typically found on the product overview

pages, services pages, or the solutions pages of websites.

Your Pricing ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that articulates the investment clients will make with you.
● Typically presented as pricing charts, an overview of typical fees for typical

engagements, or explicitly pricing, i.e., e-commerce sites

3rd party validation of you ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Reviews, testimonials.
■ Placed in the context of your content
■ More than 100 on Google
■ Extra points for video testimonials

Process of working with you☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that is an overview of what it looks like to work with you. Showing clients
the steps they will go thru towards the end goal.

● Typically done by revealing your…
■ onboarding process
■ fulfillment process
■ recurring processes

​​​​Bright Orange Thread | 302-250-2339 | www.brightorangethread.com | info@brightorangethread.com

http://www.brightorangethread.com
mailto:info@brightorangethread.com


Answer Vault Content Audit
To evaluate your company’s existing assets for loading their Answer Vault. Do you have…

Info on Your Competitors ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that compares your solution’s value propositions to competitors.
● Typically done with

■ Product specifications
■ Comparison charts

Problems You Solve ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that clarifies for prospects the various problems your solutions will solve
for them.

Awareness stage content ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Is expertise that will help someone figure out the challenge they are facing.
● Typically presented via blogs, one-pagers, white papers, and assessments.

Consideration stage content☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Is expertise that will help someone identify a range of different solutions to the
challenge they are facing.

● Presented via blogs, one-pagers, white papers, assessments, or calculators.

Decision stage content ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Is expertise that will help someone choose a solution to the challenge they are
facing.

● Presented via blogs, one-pagers, white papers, assessments, or calculators.
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Your Value Proposition ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that articulates your solution’s benefits.
● It should be specific, pain focused, and exclusive.
● There should be several.

Your Limitations ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that addresses the limitations of your solutions. It should either…
■ Help prospects determine you are NOT a good fit.
■ Demonstrate the limitation is a non-factor.

Process of choosing you ☐ Client-in ☐ Chunkified ☐ Targets ideal client

● Content that is…
■ an overview of the process of buying from you
■ a visualization of the final outcome

● Typically done in a self-evident way (i.e., E-Commerce) or with an overview of how
you and the prospect will agree to work together.
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Definitions
Client-in language

It’s easy to forget as the expert that your reader might not know the language and jargon of
your field.

Jargon will confuse the people reading your site. Confusion makes people leave.

Talk to them in their voice, through the lens of their issue.

We call this Client-in language.

When people read things in their own language, they’ll come away with the sense that you
get them and can ultimately better help them.

Chunkified

People don’t read; they scan. They avoid big blocks of copy.

Chunkified content

● Provides readers with deep comprehension by allowing them to scan the headings
and dive deep when they choose.

● Uses one heading per paragraph, very short paragraphs, and the occasional list.
● Uses frontloaded headings.

Content

Expertise in any of these formats…

Articles, Assessments, Blogs, Calculators, Case studies, Checklists, Comparison Charts,
eBooks, Emails (personal and broadcast), Guides, How-Tos, Infographics, Interviews,
Memes, Newsletters, One-pagers, PDFs, Podcasts, Pricing Tables, Radio, Reviews, Social
Media, Testimonials, Top 10 lists, TV, Videos, Webpages, White papers.
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Solutions

Your solutions might be products or services, or both. It could be services delivered as
products.

Value Proposition

A statement that clearly communicates your solution’s benefit. It should be specific, pain
focused, and exclusive.

Stop Random Acts of Marketing
Stop wasting money and time on random marketing efforts. Unlock your expertise, and
leverage it to help prospects find you, trust you, and choose you.

Load your Answer Vault.
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